
C
EO Hilary Meredith 

collected the Marketing 

Campaign of the Year 

Award at the 2014 

Personal Injury Awards - held at 

The Grange St Paul’s Hotel, 

overlooking St Paul’s Cathedral, in 

London’s City Financial District.

“I’m absolutely thrilled,” said 

Hilary.  “While the ban on referral 

fees has impacted on law firms 

considerably, we viewed it as a 

positive motivation to change our 

attitude and look beyond claims 

management companies, going 

back to focusing on developing a 

brand based on reputation and 

excellent client service.

“In a market where volume 

players and new entrants are now 

spending £ millions on TV 

advertising every year, we knew 

that our latest campaign had to 

break the mould and stand out 

from the crowd.”

 

Stuntwoman
To produce the firm’s award 

winning television commercial, 

Hilary undertook extensive 

training and became a 

stuntwoman and actress for the 

day - taking her commitment to 

clients to a whole new level by 

harnessing up to film a simulated 

car crash that involved over 50 

rolls in a rigged vehicle. 

The advertisement took a full 

day to film with the help of a 

production team of 12 at 

Manchester’s Sharp Project. The 

car crash was enacted using a 

BMW that was adapted and 

rigged to perform double rolls to 

create the impression it was 

under impact. The rig and set 

had to be specially built and took 

4 weeks to complete.

The advertisement was filmed 

using the same hi-spec 

equipment used to film  

£multi-million blockbusters such 

as Harry Potter and Star Trek. 

In preparation for the advert, 

Hilary underwent intensive 

training from world famous 

stuntman Riky Ash. Riky has over 

20 years’ experience as a 

Stuntman, Stunt Co-coordinator 

and Actor in TV commercials, as 

well as programmes and movies 

such as Sleepy Hollow, Tomorrow 

Never Dies and This Is England. 

Before becoming a solicitor, 

Hilary was one of the UKs 

leading trampolinists and was a 

reserve for the British Olympic 

Team before injury curtailed her 

sporting career. However, that 

training helped stand her in 

good stead for the grueling 

demands of her day as a 

stuntwoman as she learnt that a 

keen sense of spatial awareness 

– and an ability to tolerate 

serious motion – were 

necessities in order for the 

advert to work. 

Brand reputation
Marketing campaigns can 

however only be judged as a 

success if they deliver a return on 

investment - and for Hilary 

Meredith Solicitors this has 

emphatically been the case.

While TV advertising is nothing 

new for the firm - it launched its 

first campaign back in 2010 - the 

results from this latest campaign 

are by far the best yet.

An analysis of new instructions 

since the TV commercial went live 

at the beginning of 2014 show 

that, incredibly, over 70% of new 

accepted cases are now self-

generated from the firm’s brand 

reputation. Compared to May 2013, 

this year there is a 66% increase in 

cases valued at over £25,000.

Hilary Meredith Solicitors’ TV 

campaign was bought by TCS 

Media Planning & Buying Ltd - 

also based in Wilmslow.

Meredith House, 25-27 Water Lane, 
Wilmslow, Cheshire SK9 5AR

Central Court, 25 Southampton Buildings, 
London WC2A 1AL
www.hmsolicitors.co.uk

Tel: 0800 124 4444

Hilary with her mother and daughter receiving the award from comedian, Josh Widdicombe and award category sponsor

Wilmslow-based Hilary Meredith Solicitors Ltd has won a high 

profile national award for its latest television advertising campaign

Hilary Meredith has been apponted  

as a trustee of the Yogi Foundation

Hilary  Meredith  Solicitors 

Wins National  Award

Yogi is a UK national charity that helps 

individuals and famililes affected by spinal 

cord injury to enjoy a holiday.

Commenting on her appointment, Hilary 

Meredith said: “I am delighted and honoured to 

be appointed as a trustee of Yogi.  I am very much 

looking forward to working with the team to ensure that 

the charity continues to help individuals and families affected 

by spinal cord injury.  I am hugely impressed by the hard 

work, determination and commitment of everyone involved.”

In April 2007 Bryan ‘Yogi’ Davies was playing in his 

testimonial rugby match for Bala against Nant Conwy when 

five minutes into the game the scrum collapsed on him, 

leaving him paralysed from the neck down.

After 18 months of intensive treatment, Yogi returned 

home to Bala where fundraising efforts from local and 

international rugby supporters had enabled his house to be 

specially adapted to meet his needs.

Yogi’s wish in early 2013 was to be able to take his family 

on holiday, to see his wife and children on the beach, by the 

pool and doing what families do. He passionately believed 

that families affected by a spinal cord injury should still be 

able to make family memories though holidays.

Sadly, Yogi died in August 2013 unable to have had his 

holiday. Yogi, The Spinal Injuries Holiday Foundation was 

founded in the same year in memory of a very inspirational 

man to make possible holidays and short breaks for those 

families affected by a spinal injury, who do not have the 

financial means to fund it themselves.
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